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Understanding of the information market
University Research Reputation
The challenges
• Integrate data from multiple silos
• Drive grant seeking with less reliance on 1 or 2 point people
• Enhance institutional level identity




• Knowledge is heavily distributed on a campus 






















Value of and how a subscription based vendor is vital to helping individual 
researchers and institutions increase their research reputation
Data access and visibility 
• Challenges for an institution:
• Easy access to data internally 
• Making data visible outside of the institution
• Subscription based vendors provide:
• Collecting and storing data on behalf of the institution
• Providing the means for adding and tracking additional data. 
• Opportunity to increase awareness – with individual researchers, 
peers, within the community and to sponsors
• Making the data appealing and easy to understand 
Analyze research reputation through tools
Subscription based vendor tool benefits
• Little to no faculty input required
• Data ingestion / synchronization 
• Data extraction to automatically feed into internal systems
• Feed publications and expertise to faculty websites
• Download of data to warehouse for additional reporting
• Example: Study impact of where faculty had assigned space and the 
implication their location had on grants, publications and concepts
• Provide non-financial view of faculty
• Use concepts to determine which faculty should be 
collaborating



























Assists with connecting you with 
your peers
Share ideas about how they are 
using Pure and provide feedback 






not only through 
products but 
through all touch 




• Register & 
Onboard




• Subscription based vendors provide tools so institutions do not 
need to develop them on their own
• Important to remember that institutional resources are still 
needed
• Someone to assist with questions, training
• Technical expertise
• Marketing and communications









Times Higher Education (THE) and Quacquarelli Symonds (QS) are 
leading university ranking organizations and their university rankings 
are globally recognized 
Research performance data accounts for a significant proportion of 
these rankings, with a weight of 38.5% for THE and 20% for QS. Both 
rankings use Elsevier’s Scopus data to derive these components. 
Studying an institution’s comparative performance in terms of 
scholarly output, citation impact, and collaboration offers insights into 
its position in the rankings. By analyzing the drivers of research 
performance, we can also provide an understanding as to how it might 
be improved. 
Questions?
